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Strengthening of business administration and medium-sized enterprises in export
of gems and jewelry industry in Bangkok and vicinity
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ABSTRACT

Dissertation on "the strengthening of business administration, small and medium
enterprises in the export of gems and jewelry in Bangkok and its vicinity," a weapon
objectives were to (1) analyze the relationship between different factors. The impact of the
strengthening of export enterprise jewelry and small and medium-sized enterprises in the
Bangkok Metropolitan Area (2) to determine the consistency of models created with
empirical data (3) to study factors. influence, both directly and indirectly to the
strengthening of export enterprises Jewelry Thailand and medium-sized enterprises in the
BMA.

This research is a quantitative research. By analyzing the path of entrepreneurs, small
and medium enterprises in the export of gems and jewelry in Bangkok and the vicinity of
399 people used a survey to determine the validity of a panel of experts. To calculate IOC
and reliability testing with a correlation with the Akron Bush.

The results showed that

(1) Administration of manufacturing a positive influence on the strength of the Small
Business Administration, small and medium enterprises hypothesis testing found. The
research is based on an assumption that is latent in the production. There is a direct
correlation positively to the strengthening of the Small Business Administration, small and
medium enterprises significantly at 0.05.

(2) The business of marketing a positive influence on the strength of the Small
Business Administration, small and medium enterprises. The hypothesis testing found The
research is based on an assumption that is latent in the market. There is a direct correlation
positively to the strengthening of the Small Business Administration, small and medium
enterprises significantly at 0.05.

(3) Management Innovation has a strong positive influence on the management of
small and medium-sized enterprises test that hypothesis. The research is based on the
assumption that the latent innovation. There is a direct correlation positively to the
strengthening of the Small Business Administration, small and medium enterprises
significantly at 0.05.

(4) Management has no positive influence on the financial strength of the business
and medium-sized enterprises hypothesis testing found. The research is based on the
assumption that the financial variables. There is no positive correlation between the strength
of the Small Business Administration, small and medium enterprises were not significant at
0.05.

Keywords: Strengthening of business administration , Export of gems and jewelry industry
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3. WAndumsidy

JUlUUMIINY nsAnwasaEidunts
ffiuns fail 1) msmusiudeya doyaiiay
unAN uagtenansiiededluesdiive diudeyaidesunll srusndeyaidetiunm {39
ﬁ’]Lﬁumﬁlﬁu%gaﬁaamul,aqﬁgwm TagofeuUUABUN TR INNTNUMILATTUNTTL Y1
mafiudeya uay 2) Ussrnsuaznguinedns 1iun esdnsgshvdsoondyuduaziadosseiulun
NIUNNITUAT {338 Mauangueiegelag Tdgnsmuuinngusieg1aves cochran (1953) sehu
anudestu 95 % 138msduuuunuaraan Idvuanguiiegneiidieaiuiisdu 385 dege dmiu
mafudeyadifoaunsafudoyaldieau 399 1

in3esilefldlun1side loun uwwuasunudauiseenidu 3 dufo meud 1 wuvasuaiy

v a

oi39USuN (Quantitative Research) Tneiidumnay
gnll 57UTIUTIURNLENATS boukA Nisde 5a1s

U U

)
g

Rerfunudnuuzvesgreuluuaeuny duneudl 2 defaiuieaiu wuudeunueuAniu
RerfusUiuunsuImsssiviamAavuianaauazuiagey wuvasuamdunsdiuUseaa
(rating scale) 5 s¥du dafnumsounquUsziuAsITY 1. 9adesunisnan 2 dadesdunisnain
3. Yadusunisitu 4. defefuuinnssu way 5 Jadedumnuludassia wazsoudl 3 dodin
AMoaneliafriunnudai

nsnsRaeURuAATesile {ITlMh nMsveseularilnTEieTesllomAmisnsad
e (content validity) Qﬁ%’aﬁwLmuaaumﬂﬂﬁﬂmmf\méﬁﬂ?mﬂ’l LaYATIVAOUAIUTIEINSY
Fadeon lngordenasfiiavesnranssiivinwisufuivsmagdsm 3 Wihasuuuitldain
AVssnandiinAnamavilinuaenndessenintomauiuingusyasd (index of Item-objective
Congruency—100)  wui1 leunnndwdewinfiu 0.5 (10C20.5) Aadeiilsegsening 0.67-1.00 s
inInnaueiigenuls

mMslesemndedold (reliability) veswuvasuanu Tagldvinisnaass (try-out) fu &
ailingueiegnediuau 40 4a wdrhwansvaaeusmendulsyavsanduius (alpha coefficient)
FaeAsvesnseutiy (Cronbach’s alpha: 01) sievntiu fvuar a fildasdeannnimiewihiu 0.70
Lﬂ%;aaﬁaﬁuﬁqmmmﬁﬂﬂiﬁﬁm%’umsiwmwﬁayja (Wae¥ed e, 2533 £ 132-133; Flay Ny
Yaysiesh, 2552, - 75-88) lag fwaviBonsal Jadusunsuan srumeluladnisuds ci=.859 a1
anuianuautsavesndnaulunisndn a=871  aunisaiieassaluniiudn a=866
Uadguseantnmmnienisnain Aundnine =907 MusIAT =852 MUFam9NITInT Y
o= 807 fuUNMsdNETUN1IVIY ae= 868 Yadensiiu ar=.795 Uaderuuinnssu a=888 Yade
AVIUNLTIYRIGIAA Funagns ce=877 AulAsIasne a=.878 AuEUU cr=.861 AugULUUNIS
USS @ =.892 fUYAAINT o= 852 Muvinwy ce=.807 way MmuAlensIn o= 776
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100

L
4

msansedeya ilusunsudisagumead dinszsiadifnssaunduiiugiu (Descriptive
Statistics) Lo A¥esar (percentage) lun1sinRuaNYMLdIUUARAYRINNBULUUADUNY
ALady (Mean) wazdruidgauunnsgiu (SD.) ludiuadifnssau LagnsiiasiziAanneeilony

melUsunsu AMOS LilonauauuRgny

4. Nan15I9Y

4.1 wamsRATIeiaiAnsTaiun

HANTTITENUT AN YUY AILYAARYBIENBULUUADUNIN 91NNGUBIANTTIAVAI0BN SN
LazlA3esUsEAU ngmLvIUAg uay Usuama nudn daulngidu e $1utu 391 au Aadu
Yovaw 98 fiony 40 BAulU S1unm 203 eu Andudesar 50.87 fengsewing 35- 40 T S1uau 196
au Andufesay 49.12

4.2 NamIATIEN 'waﬁﬁﬁu‘ﬁjwaqﬁmﬂi

A
HANMTIATIEERANUgINasad AU lARWITN 1 Al

a3l 1 wamﬁLﬂﬁwzﬁaaaiﬁugmﬁumﬁaLLUﬁﬁfﬁz wagaILUIAY
fuls X S.D. wlana
Uadeaunisudn (FACTURING)
1. muwaluladnisnds (FAC) 3.751 0.927 a0y
2. gupnEaNLanIaventnalunswdn (FAC) 3.877 0.975 1N
3. unsas1vaEsIAlun1sHan (CREPRO) 3.763 0.976 1A
et 3.802 0.962 un
Uadesnunisnann (MARKETING)
1. gnunansioua (PRODUCT) 3.747 0.986 1N
2. 71u31A7 (PRILE) 3.354 0.884 Urunang
3. AU LNe (PLACE) 3.378 0.863 Uunang
4. fUNTAIESNNITAAIN (PROMO) 3.365 0.876 unang
ERLY 3.461 0.918 Jrunang
Uadunun1sidu (FINANCE)
Lanuausalunisyinmls (FIN1) 3.418 0.831 Urunang
2. Auamnsalunsasseenuie (FIN2) 3.528 0.788 1A
3. anuanunsalunsAauAsu (FIN3) 3.458 0.825 Urunans
4. pruausalunisiasyiaule (FING) 3.496 1.004 Uunang
ERet! 3.475 0.866 Jrunang
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o |
M135199 1 (MD)

fuys x S.D. wlana
Uadusuudnngsu (INNOVATION)
1. nMsldipdesile Wendndud (N 1) 3.290 0.946 Urunang
2. Mmyanldniwe1nsniswan (N 2) 3.451 1.030 Uunan
3. msldiaiesile 13esdng wavsvuuiiviuasie (N_3) 3.343 1.029 Urunang
a.sulUswnsu ey (IN_4) 3.446 0.954 J1unang
5. mmaﬂmﬁsu%@aﬂaﬁﬁuaﬁs (IN_5) 4.067 0.981 11N
U 3.519 1.027 runang
Yaduaruiduudevesgsiia (STRENG OR)
1.eunagnsesAns (STRATEGY) 3.918 0.888 1N
2. pulAsIa$1993AnT (STRUCTURE) 3.783 0.853 3170
3. INUIBUUBIANT (SYSTEM) 3.780 1.010 1N
4. mMugUuuuN1IUIMS (STYLE) 3.720 0.989 17N
5. iUYAAINT (STAFF) 3.338 0.878 U1unans
et 3.691 0.955 an
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Chi-square = 139 246, Chi-square/df = 1180, df = 118, p = 088 GFI = 969
CFl= 995 RMR = 015 RMSEA = 021, MFI = 970
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lngdinsiagviaianuaenadeveideyaldauseiny Awandlunisnd 2
A 1 v a U Y & 1 v & a o a o %
A15797 2 Ardanuduiudszninienuduudiwedesdnisgsia Jadenanisiu uinnssu Jade

1797159879 bazUadun1anIsHan

AadA nausinléRensan ANaBRTIATIRLE NANSAIUN
Y fledAgyneadd (p>0.05) 0.088 AU
CMIN/DF fAtesnin 3 1.180 N1
GFI fenlitoanin 0.90 0.969 AU
AGFI fenlaitioanin 0.80 0.940 AU
NFI fenlaitioanin 0.90 0.970 AU
CFI Janlstoanin .90 0.995 WU
RMSEA fAtlesnin .08 0.021 MU
RMR fiAlaunan 0.05 0.015 N1

- 9 a a aa v a YA
W gnana dsgled,aunia 3nvissan, waesvllna Aaglaynmyiand (2552)
NNITN aguivuiaedlaiunme fMuuuiaesinnudenadesiutoyaidelsedng

WU HUNTINITRAITNNA

< a a a P v a o d 9
M1 3 Naﬂ’]ﬁ?LﬂiqgﬁaWﬁwaﬂ’]ﬁai’]ﬂﬂ?’]llL°Ul|LL%\‘PUE]\?E]Qﬁﬂ’]ﬁﬁﬁﬂﬂ@fy]ﬂfﬁuagLﬂ%EN‘Uig(ﬂ‘U

Faudsinm INNOVATION MARKETING FACTURING FINANCE
fuusna TE E DE TE IE DE TE IE DE TE IE DE
STRENG OR 0396 - 0396 0198 - 0198 0313 - 0313 0090 -  0.090
R* = 0.302

DE = Direct Effect, IE = Indirect Effect, TE = Total Effect,

dlofiansaniadeidamisnesuienisadreanudunisvesesdnisgsnasyuduas
\3eaUsysu (STRENG OR) ( R® = 0.302) e Yeway 30.2 % laeildmdnveseuduiusiSes
AU lUMItes Wyl AnuduTusTEnIstadeuinngsy (INNOVATION) siasziu A1w
\Wuudeve993An1595Aa (STRENG OR) (path coefficient =0.396) sasasunde Jadudunisudn
(FACTURING) (path coefficient =0.313), Jadea1un1snain (MARKETING) (path coefficient
=0.198) uaz Yadua1un13¥u (FINANCE) (path coefficient =0.090)

NANSYAAOUANNATIY

aungiuil 1 dunisudniidnsnaludsuandennuduudivesesdnisgsiodyud
woaszdy nansveaevaNRgiunyi iulumuauufgiuniide e Mudsudsiunsuan
flanuduiusmnmsadavinsenuduudweinisuinsgsnaiaviaruinnalsuazuuingen o8
fifeddyn19adnd 0.05
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auumﬁquﬂ 2 WWUﬂqimaqﬂu@WﬁWﬁllﬂ%ﬁU?ﬂm@ﬂ?quLmﬂ%%Qaﬂﬂﬂ75§§ﬂﬂaﬂﬁﬂuLﬂsaﬁﬂigﬂU

a

wan1snadsvauuAgiunudn tuluainanufigiunisive dufe daudsudasiunisnain &

P

AuduTuEnesuduInden LD IN1sUIMsEIRIEmMAIILIANa LAz TN Y Y19

o [

Toddeyvneadid 0.05

aundgiui 3 fuudanssuddvinaludevinsdeanuiduudaesesdnisgsiadyud
\wdossedu HanisveaeuauuAgunud ulumuauuigiunite dufe fudsueduuinnssy
fiauduiusvnemsadauindennuduudensn1susmsgsnaiaviaruninnaluazIuIngey ag1
fifedyn19adn 0.05

auuAgnuil 4 Frunisiuldfidvinaludevindomnuduudwesesdnisgsiadyud
iwdossedu naneaeuauufgiunud ldulumuausfisunside dufte fuusulsdunisdu

Liflenuduiusidsuinsernudundesesinisgsnedyud wsesUszau egrlifiduddynieeada

5. ayU 2AUsy uavdalauauuy
Han15IATIzvideyaazUlad

aqunan1snadeuaNNAgY

auuAgiudl 1 dunisdnddvinaludsuandennuduudeesdnisgsasyud
\A3DaUTERU nanTsnAeUaAg Uy Wulunuausfigunisise dufle fuusudadiunisade
fiauduiudnimsadauindeanuduniveansuimsgsinadamisuuinnaniasunngen ag
fiudfyvneadil 0.05 Feaenndeaiunuideves Allcn and Stewart (2001) wax LReshvas la
WEAY, (2551) MIUTMsTANISNIHER vioesdnsTvliusEavsnmasgalneysiaannaugeaUan
Tnewiuairsuszavdnagean onouaussmufioinisvoswmainlufagnuuusiud

auudgiudl 2 sumsnanaddvdnaludwindernuituudiesdnisgsiadyud in3esUszdu
wansvaaouannigiunudn Wuluauanufigiuniside dufie dudsudedunisnann i
pLduiusRsIdwInseruduwdwensuImsTINauRsLIANa AT ILIAgY 9813
tfuddymsadn 0.05 Feaenadesiunuddeves quniiny gnsduns uaviusn aislsed. (2557).
fauedn Yadefiisrunaneinsalauldiuiounienisudady Tudseendyuduazinsosusyauly
Usewelng pgrefilioddiynieadin fsedu 01 Ao FMuANENLNTIYRIYARINT FUAILENTANIS
nsean wavsuanuditurensifwariaun drudedeiifidedfyneatafisesu .05 fe du
ANUENNTALUNITIANTS

auudgui 3 Fuutanssuddvinaluavandennuduudwesosdnisgsiadyud
\nTealsedu mansvagevaNsAgIunu Wulumuaufsnunide fufte fulsussdnuuInnssa
fauduiusvnmsadauindennudundven suinisgsnalaniaruInnaLazIuIngex 8819
fifudndnymeadan 0.05 Feaenndesiuauidoves wila dnluna Yogns BannTu uay qioasa
wyzsiuiiuana (2557) ANUAUIRUSIEE1MATENINNN1INTAUTENaUNSANLAINITANNNITAATA
uinnssuLagnagvdyina fidsadennuldiuisulunswisturesiavisuuanatauazsuingen
nauamuvesUsEWAlng gusznaunisdiulnglimnudrdyanuaiunsaninisaain winnssu
waznagnsgsne Tavswaseaulaiuieulunisutsiuvesgsne
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Poiausuuzludleviy

1. Juimsmsdeasunag 1nnud 1Ay lumsiauauaisovesyAra AMLEINNTINIg
MIRAN AMENINTAFLUANTEY WeliAnm SR soilounsz Jadedinaniinasons
aseanuduudwssesinisuaziibiiinanulaseulunisudsduresesdnisgsivdeandyud
waztriosUszduluanganne warUiunmaliaansoudeiuluseduannald

2. $suramsilassnsdadeandunisinuniiieadestugsiagravnssudyuduas
in3esszAulnonss Wuantunsfnwivesdy iWunskdninddlesyuduaziaiessefunauny
wssuindetidavinuaau IummzLﬁmﬁ’uLﬂfaiuué’ﬂqmimﬂﬁmme‘fﬁzyﬁummflumiu%mi
N3du Nsdeenuarladasind

Forauauurlumsinwadedely

1. quidnusatuiidunsiidodimainiy elwlideyaiiffataugudnldun

q
v o =

Setufiiaulanisazdosonlasnisindway Tasldnsidodenuamdunatvayunadildain
SRR

2. MATeRenaAnwIAUFuRUSSEnIeRIkUsmg wazdiulsnanienisidimatinnig
Ansrzsionnosidany dafudfiauleenaaihnmsfnuludnsasresnisienesidunisiuiuns
Anneitiady fiegldnaiiunndseonly

LONA15D19DY

a a a ¢ ) ' a 3 = a
Weshives lawugdu. (2551). inaeiseianmua nuieed iieesrnsmlude. nsawmumues -
US¥W Blunsilng 91nim

o @ 4

dneal Yunauid (2552). aF19NUgEINEANINGL. NTUVNAUAT | A0TUTLHAREALYA.

o

3

wilan dnlenia Fugns W@enntu way g3easa wvsduliuana (2557). AMUAUNUSITEMATENINgG
A12EN3UTENDUNTANMLAINTANNTIAIRUIANTIULAazNagMEgIRaTidenasionI
Ioseulunsudstuvedianviiavuinnauazuuingaunquauuivessendlne. 215813
Iegnsdansadelual. 7 (1), 11-29.

s vi3Eni (2543) Bnaademanginssumansuasdnummans. fainadl 7) nganmamiuas
: dtinyaaounINIsANYILazININGT NI ISUATUATUNTILIA.

Augidesuiansndnsing (2015) qsﬁaé’mmﬁuauﬂ‘éaqﬂisﬁu.[aauia‘ﬁ] fudle 10 fugeu 2558
N http://www.kasikornbank.com/.../IndustrySolution_GemAndJewelry 2015.pdf
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giaen 535u5nw1, lans Ui waz gaseil eAsnnua (2553).  lasanisdavindiusluy
gnamnssusyudinaziaiosUszdulng. M3asivnig umInendevenislne. 30 (1),
68-80

quUNI3NY avdduns waziusn g8slsatl. (2557). dadeiifnansenusemnulsiusunsnsusedu
yosgnamnssy deoandryudiuaziaiesuszdvluussmelng. RMUTT Global Business and
Economics Review. 9. (2), 92-102

gnuna deglef, aunda 30950 warsuilna Aglayniuia (2552). ad@wseidmiu n153de
nednurand uaswginssurans: wadian1slélusunsa LISREL (Rasiadedl 2). ngamme:

L3 QyATIUA.
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